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Freiburg, Friday March 11th, 2016 

 
Eelco Keij 

Overview	  today	  (…)	  

I.  Market	  overview	  &	  trends,	  environmental	  
number	  stories	  

II.  The	  fundraising	  cycle	  and	  database	  
presentaGon	  

	  
	  	  	  	  	  	  	  	  	  	  Not	  today:	  admin	  &	  legal	  requirements	  

2 
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This	  seminar	  is	  NOT	  about:	  

• US government 

• UN 

• Worldbank 

• High net worth individuals 

I: 	  Market	  overview	  

• Americans	  giving	  total	  
	  

•  FoundaGons	  giving,	  total	  &	  abroad,	  trends	  
	  

•  Int’l:	  most	  granted	  areas	  (geographically	  /	  
themaGcally)	  	  

	  
•  Int’l	  environment:	  top	  givers	  and	  receivers	  
	  
•  Success	  stories	  

4 
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American	  founda?ons:	  where?	  
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Americans	  giving	  in	  2012	  

6 
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Total	  giving	  1971-‐2011	  ($)	  
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Source: Giving USA Foundation 
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Founda?ons	  giving	  overall	  ’00-‐’12	  
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Source: Giving USA 2013 

Types	  of	  founda?ons	  

10 

• Private	  foundaGons	  
- Family	  foundaGons	  (indep.)	  
- Corporate	  foundaGons	  

• Public	  chariGes	  
- Community	  foundaGons	  

• Direct	  Corporate	  Giving	  Programs	  
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Top	  10	  
interna?onal	  
grantmaking	  
founda?ons	  
(2012)	  
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Subject	  areas,	  most	  granted	  

1.  Health	  

2.  InternaGonal	  development	  

3.  Environment	  

12 



Koptekst	   14/03/16	  

Voe0ekst	   7	  

Gran?ng	  of	  regions	  I	  (2011)	  
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Source: Foundation Center  

Gran?ng	  of	  regions	  II	  (2011)	  

14 

Source: Foundation Center, 2013  
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The Environmental Grantmaker Association (EGA) 
5th report (2015) 

Giving in numbers (highlights) 

The Environmental Grantmaker Association (EGA) 
5th report (2015) 

Giving in issues (some highlights) 
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The Environmental Grantmaker Association (EGA) - 5th report (‘15) 
Giving in time (2007-2013) 

Global	  &	  European	  perspec?ve	  

18 
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Highlight:	  Success	  stories	  (I)	  

19 

European	  Climate	  Founda?on	  
	  

 
Source: Foundation Center 
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Highlight:	  Success	  stories	  (II)	  

21 

Livelihood	  and	  Environment	  Ghana	  

 
Source: Foundation Center 
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II:	  The	  fundraising	  cycle	  

24 
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Pre-‐research:	  direc?on	  
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Research	  -‐	  iden?fica?on	  	  

26 
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Founda?on	  Directory	  Online	  
 
 

   Email   fdonline@foundationcenter.org   / 24-hr pass 

Sample	  search	  methods	  Directory	  

• AcGve	  search	  (giving)	  
• Passive	  search	  (receiving)	  
• Taxes	  (990s)	  
•  In-‐country	  comparison	  	  
	  	  	  	  (map	  of	  cross-‐border	  grants)	  
• How	  to	  document 	  	  

28 
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Other	  research	  sources	  

30 

Note:	  Database	  and	  LinkedIn	  also	  for	  connec6ng	  

– Database(s)	  
- FoundaGonSearch	  
- GrantStaGon	  
- Guidestar	  
– Websites	  
– Tax	  records	  
– Annual	  Reports	  
– LinkedIn	  	  
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31 

  

 
 

 

à	  Who	  connects?	  
à	  Who	  to	  connect	  to?	  

à	  SupporGng	  tools	  
à	  Non-‐linear	  
thinking	  

Pre-‐pitch:	  connec?ng?	  

32 
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Pitching	  &	  cul?va?ng	  

• Human	  phase	  
• Skills	  please!	  
• People	  give	  to	  
people	  

33 

Connec?ng:	  how	  to	  approach	  X?	  

Main	  elements:	  
	  
• Informal	  
• IntroducGon	  
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Fundraising	  &	  the	  power	  of…	  

     Calendar & Culture 

Or: how to screw things up real nicely 

o  Language 
o  Time zone 
o  Politeness  
o  Important days 
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The	  Pitch!	  Format?	  

37 

This…?	   This…?	  

Or	  this…?	  

The	  Pitch!	  Prac?ce	  

38 
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Pitch: main 3 elements 

1.  Connecting beginning 
2.  Impact & results 
3.  Follow-up ending 

…Be honest & no money talk! 

40 

You	  want	  funding?	  
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41 

Cul?va?on	  

42 

Cultivation 

Building up 
relationship 

Engaging 
prospect 

Preparing 
the ask 



Koptekst	   14/03/16	  

Voe0ekst	   22	  

43 

  

Stewardship	  (donor	  reten?on)	  

44 

Say	  “Thank	  you!”	  
	  

	  Show	  impact	  
	  

	   	  Segment	  &	  prioriGze	  outreach	  to	  donors	  
	   	   	   	   	   	  	  

	   	   	  Invite	  to	  board	  meeGngs,	  events	  
	   	   	   	  	  

	   	   	   	  Personal	  interacGon	  
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…OR IS
 

IT? 

It’s	  a	  cycle…	  

45 

III:	  How	  to	  receive	  a	  cross-‐border	  grant	  

46 

Legal	  

Admin	  

Time	  

Cost	  
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47 

THANK	  YOU	  


